AUCKLAND
THEATRE
COMPANY

POSITION DESCRIPTION

TITLE Marketing Manager
DEPARTMENT Marketing VERSION DATE November 2025
TEAM Marketing REPORTS TO Marketing Director
DIRECT = Marketing Executive INDIRECT
REPORTS REPORTS d None
a ASBWT team > Agencies
O Marketing team > Suppliers
O Head of Strategy > Artists
O Artisticteam :
KEY INTERNAL . > H fASB
O Creative Learning team KEY EXTERNAL rers o
WORKING - : Waterfront Theatre
RELATIONSHIPS O  Accessibility Committee RELATIONSHIPS > St M g
O Health & Safety Working age Mahagers an
Grou Crews
P . .
> Artists and Creatives
»  Full time
= Based at ATC Studios Balmoral with weekly workday at ASB Waterfront Theatre
= One day of remote work based on team requirements and personal flexibility needs.
WORKING » Hours are largely standard office hours, however sometimes work outside of standard
CONDITIONS business hours will be required.
= Requirement to occasionally attend performances and events in evenings and weekends.
DELEGATIONS Clause 3 Manager of Annual Budget Yes
The position
Clause 5.3.1 Non-Salary Payments Yes

exercises these
delegations
under the
Delegations of
Authority:




AUCKLAND THEATRE COMPANY

Auckland Theatre Company is 32 years old with the consistent purpose to unite tradition and innovation
with the highest standards of artistry, creativity and stagecraft in order to produce world-class,
professional theatre in Aotearoa, New Zealand.

Owning its own 675 seat venue the 5 green stars rated ASB Waterfront Theatre and with over 100,000
annual audience engagements across mainstage, youth and artistic programmes, school workshops
and a theatre for hire, Auckland Theatre Company is a cultural powerhouse.

Our purpose is to be a theatre company that contributes to the cultural fabric of Aotearoa, showcasing
the diverse stories and talents that represent and resonate with all of the people in the city of Tamaki
Makaurau.

POSITION PURPOSE

The mahi of the Marketing Manager is to contribute to the development of Auckland Theatre Company’s marketing strategy and
implement campaigns that achieve sales objectives, promote subscriber loyalty and drive audience attendance.

This includes retention and growth of existing and new audiences. You will develop and implement digitally led marketing
campaigns for Auckland Theatre Company’s productions. The primary focus of the role is to lead end-to-end campaign
management, including overseeing brand design, content production, and management of digital communications, website
content and social media channels. The Marketing Manager will be the key contact for production and dispatch of all marketing
material.

Auckland Theatre Company delivers a data-driven, best-practice, and industry-leading omni-channel marketing programme, and
you will be relied upon to execute this to the highest standard. Continual optimisation of campaign performance will be
informed by market research and analysing marketing data.

This is a hands-on, digitally-centred, fast-paced role that demands attention to detail, budget management, exceptional time
management, and a solid foundation in campaign delivery, digital communications and content creation. The Marketing
Manager will confidently manage multiple projects at once and bring a positive, can-do attitude to any challenge. This is show
business — and the show always go on.

1. WHAT YOU WILL DO....

MARKETING MANAGER

Reporting to the Marketing Director and working closely with the wider Marketing, Ticketing, and Artistic teams, the Marketing
Manager is responsible for implementing marketing campaigns that generate ticket sales, build audiences and maximise revenue
and attendance for Auckland Theatre Company mainstage productions, ASB Waterfront Theatre hirers, and audience
development initiatives such as Accessibility and Creative Learning. You will plan and execute marketing campaigns with a data-
led approach to ensure effectiveness of all marketing. Continual optimisation as required to meet sales targets will be a focus of
this position, as will the end-to-end delivery of campaign material.

MARKETING MANAGER OPERATIONS




Campaign
Implementation

= Plan and execute marketing campaigns from
media planning/booking to content development
and dispatch

= Channels include the website, campaign and
trigger email (marketing automation), online listings,
traditional media advertising (TV, radio and in print),
outdoor, direct mail

Marketing tactics are
delivered on time and to
brief, achieving revenue
and ticket targets.

= Marketing campaigns
are continually optimised

Campaign
Support

= Oversee the Marketing Executive to support hirer
shows at ASB Waterfront Theatre through campaign
activity across eDM, social media, website and on-site

= Hirer shows are
supported with marketing
activity across eDM, social
media, website and on site
= Hirer companies are
kept up to date about
campaign performance

CRM, Digital &
Social Media

= Oversee the Marketing Executive to deliver a
world-class email communication programme.

= Update databases and use a customer
relationship management (CRM) system

= Analyse Culture Counts data and gain insights
into audience behaviour

= Develop social media plan and digital marketing
activity, manage agencies or internal channel owners
= Undertake continual upskilling in digital
marketing to ensure ATC are applying the most
effective strategies

= Write compelling social media copy and schedule
posts using Meta Business

= Create social media image and video content
using Canva

= Maximises audience
engagement and ticket
sales for ATC via a
comprehensive eDM plan
= Culture Counts insights
are used to adapt
marketing tactics

= Social Media & digital
marketing activity supports
wider campaign activity

Programmes &

= Oversee the Marketing Executive to produce
quality printed programmes and publications

= Ensure timely printing
and delivery of
programmes and print
publications that support

Copy Writing the ATC mainstage
productions
= Monitoring, updating and maintaining websites » Websites are kept
(Wwww.atc.co.nz and www.asbwaterfronttheatre.co.nz) maintained and up-to-date
using a Content Management System (CMS) = Manage development
Websites = Liaison with web developer as required requests within retainer
budget
= Monitoring sales and marketing performance to = Tactics are monitored to
improve effectiveness understand effectiveness
= Compiling information from suppliers and = Support evaluation on
distributing PCA reports in a timely manner at the specific campaigns; both
Reporting & conclusion of each campaign qualitive (audience surveys,
Analysis = Conduct research and gather data to identify, word of mouth) and
grow and define audiences quantitative (sales reports,
= Manage external supplier costs ensuring activity ticketing trends)
comes within expenditure budgets.
O Retain and grow existing subscribers and attract = Support retention and new
new audiences audience strategy
O Support strategic partnerships with key = Partner channels are
) organisations leveraged strategically to grow
Audience

Development

O Implement strategies to engage new audiences,
in-bound tourism operators, and community
networks

ATC audiences

= Engage with niche audiences
and communities through
bespoke initiatives

CULTURAL COMPETENCY



http://www.atc.co.nz/
http://www.atc.co.nz/
http://www.asbwaterfronttheatre.co.nz/

KEY AREAS

KEY RESPONSIBILITIES

EXPECTED OUTCOMES

Te Tiriti o
Waitangi

Have knowledge of, or a willingness to
develop knowledge of, Te Ao M3ori/the
Maori world view, tikanga
Maori/protocols and customs, Te Reo
Maori/Maori language and Te Tiriti o
Waitangi/Treaty of Waitangi

Understanding of the Treaty of
Waitangi and its principles
Accurate pronunciation of Te
Reo Maori

Full participation in cultural
training

Multicultural

Understanding of protocols and
sensitivities of different Auckland

Sensitivity and appreciation of
the Auckland cultural context as

Auckland communities it relates to ATC's work
You play your part in making ATC
look and sound like Auckland by
being inclusive, accepting, kind
A commitment to learn, grow and and welcoming to all who enter
faithfully implement inclusive work our dOOFf:"-. o o
Inclusion practices and cultural change to create Full participation in training and
an open and welcoming workplace for learning
all New Zealanders Incorporate new practices,
approaches and policies the
Company develops to address
inclusion
CORPORATE
KEY AREAS KEY RESPONSIBILITIES EXPECTED OUTCOMES
) d  You uphold company
ool a Usg gnd comply with Code of Conduct, policies, and your behaviours
olicy polllees, procedurgs, processes, systems and are consistent with the Code
business conventions. of Conduct.
SAFETY & WELLBEING
KEY AREAS KEY RESPONSIBILITIES EXPECTED OUTCOMES
.- . Q Youand your colleagues’
Q Participate |n_ahd adhere to all safety is foremost in mind,
Safety Compa}ny policies on safety and and you are always well and
wellbeing. safe.
. . . O Youandthose you are
Q  Beyond being safe in your working responsible for feel cared for,
Wellbeing environment, you are taking care of nurtured and working at ATC
yourselfand on the lookout for contributes to a fuller sense
others wellbeing. of personal wellbeing.

WHAT YOU WILL BRING....

EXPERIENCE

ESSENTIAL

DESIRABLE

A passion for the performing arts and a desire to
work in the theatre with a demonstrable
sensitivity for working with changing
requirements and artistic talent.

Bachelor's degree in arts/marketing/
communications.




At least five years’ experience in a Marketing
Manager or Digital Marketing Manager role.

Experience working as a Marketing Manager or
similar position in an Arts organisation.

Experience managing successful campaigns for
ticketed events.

SKILLS

ESSENTIAL

DESIRABLE

Strong verbal and written communication skills
with a collaborative and positive mindset.

A sound knowledge of using Microsoft (Office suite)
and digital marketing tools for producing
marketing emails, website, social media content
management

Using creative design tools like Canva

Ability to film and create short video clips for
social media channels

Using data analytics tools, like Google Analytics
Using social media scheduling tools, like Meta
Business Suite and content creation tools, like
Canva

Using website CMS tools, like Umbraco

Using CRM tools, like Tessitura

Using Microsoft Sharepoint

Marketing use of Al tools, like Copilot or ChatGPT

Ability to work well under pressure and prioritise
tasks as directed as well as using own initiative.

Project management skills in terms of managing
deadlines and changing requirements.

Industrious, self-motivating and self-managing
working style

An eye for detail with the tenacity to get things right

CERTIFICATES, LICENSES AND
REGISTRATIONS

Maintain a valid driver’s licence

Legally able to live and work in Auckland, New Zealand

As a not-for-profit theatre company, all staff are expected to lend a hand where required so this role

statement is not intended to be exhaustive.

CONTRIBUTION TO AUCKLAND THEATRE COMPANY




A high level of professionalism is required in this role. A primary responsibility to ATC and its artistic
endeavours is essential. This includes but is not limited to:

maintaining a productive and effective working relationship with all colleagues to promote a
cooperative, inclusive and harmonious working environment in order to facilitate positive employee
morale, productivity, and continued improvement;

dealing with suppliers, contractors, creative staff and actors in a professional and courteous
manner at all times; and

suggesting improvements in operations, processes, efficiency and service both internally and
throughout the industry.

flexibility to work from our Balmoral head office and rehearsal studios and the ASB Waterfront
Theatre as required.

~END...




